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What 
is 
it?



Image: William Gibson’s novel Neuromancer

Where it all began…



Next great 
storytelling frontier
- Bob Chapek, CEO, Disney

The metaverse will take 
the world into a more 
robust economy. Future 
of how we socialise, 
work and play

- Mark Zuckerberg, CEO, Meta

It will change workplace 
productivity, such as 3D 
immersive meetings, 
hologram avatars, and 
virtual office spaces 
where coworkers around 
the web can drop in to 
socialize.

- Satya Nadella, CEO, Microsoft

ARE WE READY FOR A BRIGHT NEW FUTURE?!



Image: Scene from The Matrix

A TOTAL 
CONVERGENCE OF 
PHYSICAL AND 
DIGITAL LIFE



_identity
_communication 
_democracy
_accessibility
_relationships
_family life
_religion
_consumption
_fashion
_monetisation
_value
_and so on…

Imagine 
the impact 
on…
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A world where…
…your physical and digital self could do separate tasks at the same time, 
maybe even have two jobs

…you could taste and try everything before you buy it

…where everyone, from developing regions to established economies, has 
the same access to utilities and chances

…where IRL borders are no longer relevant and people from all countries 
can be part of one big online society/economy



Be there 
or be 
square! 



Image: Art by Tiendadechuly

Ready 
to be
immersed?









Is this 
really 
what 
we call the 
metaverse?



virtual world

virtual reality game

virtual digital 
economy

virtual spaces

virtual UCG 
platform

identity 
marker

hardware

An interconnected digital 
system of endless 

immersive potential

WE THOUGHT THE METAVERSE WAS THIS?



When we see 
headlines like 
this, we need to 
ask ourselves: 
what do we really 
mean when we 
say ‘metaverse’?



Gamers on Fortnite + 
Gamers on Minecraft + 
Gamers on Roblox + 
Gamers on Animal Crossing + 
Explorers on Sandbox + 
Explorers on Decentraland + 
Evangelists of NFT/crypto+ 
Enthusiasts of VR/AR

Because 
the 
metaverse 
isn’t:



Because 
the 
metaverse 
isn’t:

Gamers on Fortnite + 
Gamers on Minecraft + 
Gamers on Roblox + 
Gamers on Animal Crossing + 
Explorers on Sandbox + 
Explorers on Decentraland + 
Evangelists of NFT/crypto+ 
Enthusiasts of VR/AR

These things and 
people were there 
long before the big 
consultancies 
started to call them 
the ‘metaverse’



Should we have 
a more critical 
eye of this 
new frontier?

Fortnite, Roblox, Sandbox, 
Decentraland, Minecraft?

Named as the key metaverse platforms. But aren’t they just online 
experiences that have been around for ages?

A breakthrough in immersive VR?
VR is integral in this digital realm, but hasn’t VR existed for ages as 

well? (and besides that, after 30 mins it hurts your eyes)

Birth of a new virtual economy?
The economic potential around cryptos is driving interest but isn’t 

this mostly leaning on pre-existing in-game economies?



We hate to
Kill marketing’s 
brand new 
darling…
Image: Fortnite survival game 



BECAUSE THE EXAMPLES 
commonly used 
to describe the 
Metaverse ARE
actually just
flashy labels for 
newish online media 
Image: Nike.Land in Roblox



Image: Scene from movie Spirited Away

WE’RE SORRY FOLKS but 
we need to conclude 
that the Metaverse 
does not exist 😬 
(just yet)



1 2 3 4

Experiences aren’t 
synchronised

The software to host and 
enable millions of people to 
participate in a shared, 
synchronous experience 
doesn’t exist yet - so 
experiences aren’t synced yet.

Virtual 
environments are 
not connected

Metaverse is still made up of 
hundreds of unconnected 
virtual environments, 
withholding its limitless, 
connecting potential.

AR and VR aren’t 
intuitive yet (and 
expensive)

Both AR and VR has been 
boosted quickly, though 
several projects have failed, 
and hardware comes at a high 
price point, making it 
inaccessible to many. 

Spatial audio isn’t 
developed enough

Sonic innovation is more likely 
to succeed in making 
metaverse experiences seem 
more ‘real’ compared to visual 
innovations - audio/spatial 
tech is not yet fully developed. 

The technology is simply not there to live up to its promise

Image: Abba Voyage concert in London, with the members present through avatars



Why then, 
Is Everyone 
talking about 
it now? 
Image: Mytaverse, Miami-based platform empowering enterprises in a virtual shared metaverse



Resurgent

Democratisation of mobile tech 
and online access globally

The evolution of our digital habits

Image: Metaverse Fashion Week

GROWING energy 
around the 
topic seems 
to be 
fuelled by Heightened 
commercial interest... Birth of digital natives (hello Gen Z) 

- This generation is massive in India and China so 
represents serious $$$

Immersive digital experiences 
are the next commercial frontier



1 2 3

Metaverse 
commerce

NFTs and virtual items, 
products, wearables 

Events

Interactive 
entertainment 

Branded 
universes

Owning land, creating 
destinations, real estate, 

services and games

There’s a lot happening already. But it’s all Anchoring around the same, already VERY 
tired, commercial/PR initiatives…

Image: Paris World, a unique Roblox island set up to give fans a Hilton lifestyle experience



Image: Stranger Things: Starcourt Mall was a Roblox event sponsored by the show, Stranger Things

LIKE THIS



Image: Vans World in Roblox

AND THIS…



Image: Selena Gomez crashes Animal Crossing talk show 

AND THIS…



And 
aaaaaallllll 
of these…



Organic demand lacks 
behind what we like 
to believe…

Image: Virtual world Second Life in American sitcom The Office 

LET’S BE 
REAL



Below, a screenshot 
from a brilliant 
presentation by 
James Whatley 
about it (😂) 



RIP🥲



😱
February ‘22

October ‘22



So, was it 
all just 
hype then?

Image: Winter collection of Balenciaga 2021 presented in brand’s own  game The Age Of Tomorrow



Image: Avon on Tiktok 

Nah… Of course 
there’s truth in 
digital nativism 
pushing the frontier 
ever further



TECHNOLOGICAL 
DEVELOPMENTS WILL 
100% OPEN NEW 
ROUTES…

Image: Back to the Future



Graph: Deloitte research & analysis

ACCORDING TO DELOITTE THIS IS where THINGS ARE 
heading: 
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technologies
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application 
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virtual trials

Infrastructure - 
connecting 
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Platform and 
system unification

To achieve multi-industry and 
individual interactions, data 
standards, payment systems 
and identity authentication will 
need to be unified. This is 
what will produce smart 
communities in the metaverse.

Tech companies 
will invest in better 
XR technology

Right now VR is limited in 
terms of its technological 
capabilities. But, spatial 
modelling, full body motion 
capture and eye movement 
tracking will transform the way 
people engage with the 
metaverse.

What next?

Holographic display, 
electromyographic sensing 
brain-computer interface, 
hybrid cloud rendering, 
real-time path tracking and full 
body avatar are XR 
technologies that are starting 
to be developed.

New technologies will connect us on a deeper level - no 
doubt about that

Image: Deep sea fish, David Attenborough’s Blue Planet 2



Image: Wendy’s open virtual restaurant in Meta Horizon Worlds

But whatever 
TECHNOLOGY Will 
dETERMINE the future…

…WE must inspect true 
cultural/consumer 
energy to point to 
what will really be 
used

 

Remember Google 
Glasses? 🙃



Image: Punks on Hope - Burma’s underground scene

One thing is for sure: it will 
be Powered by real humans 
and real human needs

(who are not driven by consuming NFTs or 
eating digital burgers 😫)
 



SO We all need to 
start listening and 
stop crowbarring 
ourselves in
 

From a cultural perspective…

People will organically find their avenue to represent
themselves and their voice, often at a grassroots level, slowly 
changing the way we do things.

That means for brands…

Understanding the culture that drives the demand. Entering into 
cultural conversations and growing, showing interest and 
supporting, alongside consumers.



Fast Culture 

In other words… 
Instead of just 
focusing on ‘fast 
culture’, we need to 
ask ourselves: 
what’s happening 
with ‘slow culture’

Image: Absolut.Land, Coachella pop-up on Decentraland 

Slow Culture

Values, work, spirituality, identity etc.

Gaming 
trends

Entertainment 
trends

Shopping 
(Luxury)
Fashion 
trends



One thing is for sure. 
What many see as the 
‘Metaverse’ now isn’t 
slow culture - it’s 
overly-commercialised 
fast culture 

Image: Disney Land Paris



Image: Avalon Cafe in London providing a space for community, art and builder’s breakfast 

We believe that, to 
truly understand the 
direction of The 
Metaverse space we 
need to interrogate 
the real world...



…With real people, 
real problems to 
solve, real ambitions 
and real goals to 
strive for… To predict 
what happens to this 
metaverse world 



02

HOW TO 
BE PART 
OF IT…



Intuitive 
Mobililty

Digital 
Universe

Elevated 
Indulgence

Responsible 
Progress

At Crowd DNA we look at the world through 
nine fundamental CULTURE shifts…

5 - 8 TRENDS PER SHIFT

SIGNALS: LIVE AND EVER-CHANGING DATA POINTS

Sustainability Mobility Technology Food & Drink

Humankind Wellbeing 
Recharge

Finding Your 
Fandom

Fluid 
Expression

Remodelled 
Relationships

Placemaking Health & Wellness
Lifestyle & 

Entertainment
Family, Sex & 
Relationships

Identity



We think by using 
these human shifts, 
and translating them 
to our digital future, 
we’ll be 
able to give you 
a glimpse of the 
Metaverse ahead
Image: SolarReserve’s power plant in Nevada used mirrors to create steam



Image: Nvidia is building a Earth-2 supercomputer, a digital simulation of the planet

Because what 
happens IRL 
will start to 
translate in 
the Metaverse, 
eventually



Intuitive 
Mobililty

Digital 
Universe

Elevated 
Indulgence

Mobility Technology Food & Drink

Humankind Wellbeing 
Recharge

Finding Your 
Fandom

Fluid 
Expression

Remodelled 
Relationships

Placemaking Health & Wellness
Lifestyle & 

Entertainment
Family, Sex & 
Relationships

Identity

Take for example the shift around responsible progress…

Climate change has been a topic on the 
agenda for quite some time, with pressure on 
governments to do more and companies 
vouching their commitment through 
rethinking their business models.

Responsible 
Progress

Sustainability

Responsible 
Progress

Sustainability



Image: Exhibition “Over Flow”, in the Lisbon’s museum of Art, Architecture and Technology, drawing attention to the proliferation of plastic debris in our oceans.

Responsible 
progress is 
underpinning the 
way society 
approaches 
sustainability 



The fashion industry has 
been undergoing major 
changes as consumers 
protest its dark 
relationship with 
environmental waste, 
pollution and
social injustice



We can see examples of how this is playing out in a real-world context…

Materials Intelligence
_The circular economy is a vital industry tool to invest in 
regenerative practices.
_We’re turning to a hyper-localised supply chain to 
mitigate pressure on environmental damage.

Get real, get certified
_Regenerative Organic Certification will replace Organic 
Certification.
_An important method to ensure fashion houses and 
supply-chain companies are advancing into the next 
‘organic’ phase.

https://ecocult.com/regenerative-organic-fashion/
https://ecocult.com/regenerative-organic-fashion/
https://ecocult.com/regenerative-organic-fashion/


But, digital fashion and 
avatars aren’t 
combating IRL issues 
with sustainability and 
the need to find a 
circular solution to 
pollution.

But similarly it’s predicting how the Metaverse is developing as well…

NFTs and avatars are making 
a lot of noise
_Digital marketplaces like Roblox and Decentraland 
allow users to show their digital identity.
_Digital fashion is a new avenue to explore your 
virtual identity.

The Fabricant is experimenting 
with progressive methods
_The Fabricant is a digital fashion house working on a 
decentralised model to give creators control over 
fashion design and output.
_They are harnessing the technology to reduce 
environmental strain on garment creation.

https://www.dezeen.com/2022/06/27/meta-avatars-store-fashion-design-technology/
https://www.dezeen.com/2022/06/27/meta-avatars-store-fashion-design-technology/
https://venturebeat.com/games/fabricant-raises-14m-to-build-the-wardrobe-for-the-metaverse/
https://www.dezeen.com/2022/06/27/meta-avatars-store-fashion-design-technology/
https://venturebeat.com/games/fabricant-raises-14m-to-build-the-wardrobe-for-the-metaverse/
https://venturebeat.com/games/fabricant-raises-14m-to-build-the-wardrobe-for-the-metaverse/


Why does 
this 
matter?
The metaverse has enormous potential to 
research, design and test new methods of 
production that is only currently in its infancy. 
This has major implications for hierarchical 
structures, putting more power into the hands 
of individuals, communities and creators. 

Image: Selfridges, first department store in the world to serve New Meat within its restaurants



WHAT DOES 
THIS MEAN 
FOR BRANDS?
AR,VR,XR and fashion will be intrinsically 
linked and will ultimately be a crucial factor in 
slowing down fashion and democratising the 
creative space once and for all.

Brands should invest NOW along the whole 
value chain: from runway shows, design 
factories, changing rooms to Tik Tok 
influencing.



Intuitive 
Mobililty

Digital 
Universe

Elevated 
Indulgence

Mobility Technology Food & Drink

Humankind Finding Your 
Fandom

Fluid 
Expression

Remodelled 
Relationships

Placemaking
Lifestyle & 

Entertainment
Family, Sex & 
Relationships

Identity

Responsible 
Progress

Sustainability

The two year global shut-down flipped the healthcare 
system on its head, not only paving way for new 
innovative ways of treatment but also making people 
prioritise their wellbeing more through seeking out 
new rituals and practices.

Another key shift that shows us a glimpse of a Metaverse future is Wellbeing Recharged 

Wellbeing 
Recharge

Health & Wellness

Wellbeing 
Recharge

Health & Wellness



The epidemic of mental 
un-health in combination 
with all the uncertainties 
in the world has meant 
that wellbeing recharge 
is at the forefront 
of people’s minds

Image: Psychedelic wellness retreat 



Image: Delivery robots at newly built Stanford Hospital

The fast pace nature of 
technology has meant 
new ways of treatment 
ARE emerging and 
individuals are becoming 
more in tune with the 
status of their health



We can see how this is playing out in a real-world context…

Hybrid healthcare models enabling holistic 
and preventative treatment plans
_More treatment touch points are moving into the digital 
space, paving way for more holistic and preventative 
approaches.
_Tech advancements are empowering consumers to take 
charge and become more conscious of their own health 
journey. 

Theia health tech empowering 
pregnant women
_Theia offer a healthcare platform dedicated to maternity 
care, from prenatal to postpartum.
Through their website and app, women receive support 
and recommendations throughout their pregnancy (online 
consultations, access to their health data at hand at all 
times).



While virtual clinics 
respond to the 
accessibility factor, 
utilising digital twins will 
also mean that you both 
can get a more holistic 
and preventative 
treatment plan.

So how does this look in the Metaverse and where could we be heading?

Virtual clinics 
_Utilising virtual platforms with VR means geographical 
barriers are no longer an issue.
_A specialist that deals with your condition can be 
stationed somewhere else in the world, getting access to 
your scans and tests done at local facilities.

Q Bio Gemini projecting an individual’s health
_It’s the first Clinical Digital Twin Platform where patient 
data create complex simulations of whole-patient 
anatomy and physiology.
_Consumers access their twin through a virtual 
dashboard and share it with medical professionals for 
individualised care that automatically updates over time.



The traditional healthcare structures and processes in 
place have over time proved to not only complicate the 
process in accessing treatment, but also deny the 
individual ownership over their own health journey. The 
metaverse is providing the interface for us to see our own 
health status as well as receiving more personalised and 
efficient treatment plans based on data metrics.

Image: Digital Twin of patient ribcage by Virtonomy.io

Why does 
this 
matter?



Health, beauty, and wellness brands should be 
looking at adopting a same ethos as these medical 
innovations.

We’re all talking about holisticness, but AR,VR and AI 
will really start to empower brands to provide broader 
customer care and experience and measure wellbeing 
in the most complete sense.

Image: Mental health apps Calm & Headspace

WHAT DOES 
THIS MEAN 
FOR BRANDS?



The final shift we want to talk about is Fluid Expression

Sustainability Placemaking Health & Wellness
Lifestyle & 

Entertainment
Family, Sex & 
Relationships

Mobility Technology Food & DrinkIdentity

Gen Z, accounting for 26% of the global population, 
is the most fluid (and digital) generation to date. They 
are the drivers in the forming of a more conscious 
and inclusive future.
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Image: Pride Parade in NYC

Fluid expression is 
reformatting the way 
we approach our 
diverse society, where 
to be different is the 
new normal



However, it is still 
illegal to be gay in 68 
countries globally



Image: Body Movements queer festival, London

Gen Z is becoming a 
large presence 
in the queer 
community, helping 
to shape the future 
of gender identity 
and liberation



We can see how this is playing out in a real-world context…

Generation Queer
_Gen Z are increasingly identifying as queer as a means 
of exploring their sexuality and sense of self on an 
evolving and non-binary scale.
_It is defined as ‘otherness’ and transcends boundaries 
and conformity to social norms, shifting single 
mindedness and certainty towards curiosity and 
investigation. 

Underground club scenes are pivotal 
to queer representation and safety
_Queer club culture is creating more reachable 
environments for individuals who want to seek collective 
experiences with people who identify with ‘otherness’.
_These spaces are politically and socially significant to 
socieites whose governments impose anti-gay laws and 
oppose trans rights, such as in Poland and Russia.

https://www.electronicbeats.net/poland-lgbtq-club-scene-oramics/
https://www.electronicbeats.net/poland-lgbtq-club-scene-oramics/
https://www.electronicbeats.net/poland-lgbtq-club-scene-oramics/
https://www.electronicbeats.net/poland-lgbtq-club-scene-oramics/


But, isn’t this just 
disconnecting us further 
and further from our true 
selves? We need to dive 
deeper than how we look 
and connect communities.

So how does this look in the Metaverse and where could we be heading?

‘Phygital’ identity is the new buzzword 
on the block
_Digital avatars and collaborations with brands and 
creators are shaping new forms of self expression and 
identity, allowing users 
to embrace their ‘otherness’ in new environments.

MetaPride Land is an ‘always-on’ 
LGBTQ+ space
_As well as being an environment to entertain, socialise 
and interact with others, MetaPride Land will become a 
hub for queer people to access critical life-saving 
support services 24 hours a day.



The decentralised system of the metaverse will 
create democratised safe spaces for queer 
individuals and communities who don’t have access 
to safe spaces offline.

Image: NYX Cosmetics collaboration with POC Labs and the Sandbox for Pride month, 
dropping 8,430 non-binary avatar NFTs

Why does 
this 
matter?



These people don’t want to feel brands capitalize on 
their oppression - which mostly happens IRL (think 
rainbow washing etc.)

But in this democratised space, brands have the 
opportunity to create global integrated spaces for 
sharing knowledge, creating safe communities and 
empowering queer thinking, outside the 
pre-determined, archaic structures that control IRL 
Image: Illustration by Amika Cooper, NYC

WHAT DOES 
THIS MEAN 
FOR BRANDS?
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7 KEY
OUT
TAKES



The metaverse does not exist 
yet1



When people say metaverse 
they mean gaming + 
digitalisation and a bit of 
crypto

2



Don’t fool yourself, a lot of 
current activations are just 
fads

3



Real world shifts are a 
precursor for how the 
metaverse will develop 

4



Listen to the people that buy 
your brand, join the cultural 
conversations, show genuine 
interest and support, and grow 
alongside them

5



The current metaverse 
discourse is dominated by 
ubercommercialised fast 
culture

Let’s inspect slow culture to 
show us where the energy will 
be

6



Real life shifts can be used to 
predict the moves the 
metaverse will make

7
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Feel free to get in touch! 

Joey Zeelen
j.zeelen@crowddna.com

Eleanor Bickers
e.bickers@crowddna.com



Thanks for 
listening!
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